PUBLIC RELATIONS JOURNAL - INDEX « 1967 


THE FOLLOWING INDEX of articles which appeared in the PUBLIC RELATIONS JOURNAL from January, 1967, through De. 
cember, 1967, has been compiled by the Information Center, Public Relations Society of America. Articles are listed under the 


of 50¢ each from the PRSA Information Center. 


ANNIVERSARIES : 

NYSE Anniversary Focuses on Greater Public Understanding, Ruddick C. 
Lawrence, October. Properly handled, anniversary observances can 
become launching pad for promotion of an idea or institution. 


ANNUAL REPORTS 


An Annual Report is a Marketable Commodity, Edward J. Gerrity, Jr. 
December. ITT offers annual report through corporate advertising. 

Annual Reporting Can Be Personalized, Partick H. Kearns, July. Koehring 
Company has used closed-circuit television to report financial figures. 
This year’s report contains recorded message from the president. 

Annual Reports Reflect Corporate Good Sense, Frank E. Hewens, April. 
What does an annual report look like, what does it contain, what 
are the trends to watch? 

Create Maximum Value from Your Annual Report, Herbert C. Rosenthal, 
November. Concentrate on style, feedback and distribution. 

“Let Me Send You an Annual Report,” Samuel A. Krasney, April. Public 
r practiti should acquaint themselves with specifics of 

ti set down by American Institute of Certified 


Public Accountants. 


ASSOCIATIONS 
What Makes A Press Room Modern? Thomas B. Mechling, March. NAM 
provides llent suggestion for handling needs of press coverage. 


BROADCASTING: RADIO-TV 


Low Cost Radio Series Combats Identity Problem, Gerald Gammon, 
March. Programs feature off-beat inventions from patent library of 
Robertshaw Controls Company. 

TV Advertisers Expand Public Identity Efforts, Richard D. Erickson, 
October. Corporate reputation is as vital as product promotion. 


Is Business a Career for Bright Students?, Allen H. Center, May. Motorola 
came to terms with problems of attracting students by establishing a 
meaningful two-way dialogue. 

Money Management Study Reveals Financial Communications Chalienge, 
Andrew J. Cullen, October. “Newsweek” and National Industrial 
Conference Board study contributes information on business system. 

The Penalties of ‘Executive Isolation,’ Philip Lesly, September. Business is 
threatened with becoming the victim-of its own success. 

Private Enterprise’s Public Responsibility, John D. Harper, August. Any 
dollar spent, says Alcoa's president, that successfully meets business’ 
dual responsibility to shareholders and the community is a produc- 
tive dollar. 


COMMUNICATIONS 


Communications: Mass Without Meaning, Arthur R. Murphy, Jr., May. 
Mass media are criticized for stressing technique and speed at ex- 
pense of content and accuracy. 

The Impact of Company Communications on Male Student Leaders, Mel 
Seligsohn, October. Undergraduates rate corporate and industry 
image. 

Total C icati ‘Myth or Reality? Paul Gaynor, December. An- 
swers to questions on total communications placed in perspective. 

Vietnam: A Public Relations Viewpoint, Richard G. Charlton, April. An 
eye witness report from the communications front. 

What the New Communications Will Mean to Public Relations, Marshall 
McLuhan, January. The nature of modern communications is viewed 
philosophically and intellectually. 


COMMUNITY RELATIONS 


Appalachian Small Mine Industry Rebuilds Damaged Reputation, Stanley 
Rubenstein & Harold Wolfson, October. National Independent Coal 
Operators Association established to protect small mine operators. 

Fresh Air Fund: From Slums to Friendly Towns, Loren C. Dunn, August. 
Volunteer program, studied for useful data, puts spotlight on news- 

papers and children. 

How American Cement Builds a New Image, Jay Rowen, November. Mo- 
tion picture and symposium serve as tools in creating dialogue on 
community development. 


How to Change a City’s Image, Carl W. Larsen, March. Chicago coun. 
ters “crime capital” image to establish a r for culture. 
Modern Pied Piper Aids Tourism in Hamelin, Robert Brooks, March. Pied 
Piper recalled, combining chemicals and public relations for h 

results this time. 

Private Enterprise’s Public Responsibility, John D. Harper, August. Any 
dollar spent, says Alcoa’s president, that successfully meets business’ 
dual responsibility to shareholders and the community is a produc- 
tive dollar. 

Urban Crisis: New Focus for Community Relations, Al Vogel, September. 
Opinion Research Corporation reviews studies on community rela. 
tions. 

What the Top Ten Corporations Do in the Public Interest, Sondra K. 
Gorney, November. Highlights of programs of corporations which 
can aid in community programming. 


CONSTRUCTION 

How to Build Good Will From a Hole in the Ground, John P. Brion, 
March. Mutual of New York has good neighbor policy with hints 
for any company planning construction. 


CONTAMINATION/ POLLUTION 


Crisis of Concern: Air and Water Pollution, Kerryn King, July. Oil in. 
dustry undertakes program to communicate efforts to preserve quali- 
ty of our environment. 

Environmental Health: Problems and Priorities, Carl Thompson, October. 
Action without words is useless. 


PP 


CORPORATE—ADVERTISING, GIVING, IMAGE, IDENTITY 


An Annual Report is a Marketable Commodity, Edward J. Gerrity, Jr., 
December. ITT offers annual report through corporate advertising. 

Annual Reports Reflect Corporate Good Sense, Frank E. Hewens, April. 
What does an annual report’ look like, what does it contain, what 
are the trends to watch? 

Cancer Crusade Enlists Celebrities to Deliver Positive Message, Irving |. 
Rimer, May. American Cancer Society communicates positive in- 
formation through advertising to reduce public's fear. 

The Corporate Approach to Ad Agency Advertising: Part |, G. P. Suther- 
land, October. Magazine campaign used to precondition market. 

The Corporate Approach to Ad Agency Advertising: Part Il, Reade Hes- 
kamp, October. Wellman Company advertising projects a favorable 
image through direct mail. 

The Corporation Looks at its Social Environment, Hale Nelson, Septem- 
ber. Illinois Bell pursues question of role and obligation of corpora- 
tions in the social area. 

The Emphasis is on Corporate Reputation, Dr. Jennifer S. Macleod, Av- 
gust. Opinion Research Corporation data used to explore what repu- 
tation is based on and how it is measured. 

How to Keep Your Company Image Well, Charles W. Schafhauser, Octo- 
ber. Discussion of what public relations isn’t. 

How Transit Staged Its Comeback in Rhode Island, Raymond W. Caine, 
Jr., October. Extensive facelifting program revitalized bus y 

The Impact of Company Communications on Male Student Leaders, Mel 
Seligsohn, October. Undergraduates rate corporate and industry 
image. 

Low Cost Radio Series Combats Identity Problem, Gerald Gammon, March. 
Programs feature off-beat inventions from patent library of Robert- 
shaw Controls Company. 

Magazine Investments Show Page and Revenue Gain, Andrew J. Cullen, 
October. Here’s how public relations anion did i in 1966. 
Money Management Study Reveals Fi i tions Challenge, 
Andrew J. Cullen, October. “Memeeake and National Industrial 
Conference Board study contributes information on business system. 

Mother’s Counters “All That Talk’ With Some Emergency Public Relo- 
tions, Adrian S. Price, October. Chicago health scare involves 
Mother's Food Products. 

NYSE Anniversary Focuses on Greater Public Understanding, Ruddick C. 
Lawrence, October. Properly handled, anniversary observances can 
become launching pad for promotion of an idea or institution. 

Outdoor is “In For Corporate Advertising Campaigns, Jack Bernstein, 
October. Outdoor advertising is being used for imaginative ends. 

TV Advertisers Expand Public Efforts, Richard D. Erickson, October. Cor- 
porate reputation is as vital as product promotion. 
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same subject headings noted in the LIBRARY CATALOGUE of the Information Center. Copies of articles are available at a Cost | 
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CULTURAL 

Art Program Relates to Community-at-Large, William J. Ahlfeld, March. 
Mead’s “Art Across America” exhibition pr culture. 

How to Change a City’s Image, Carl W. Larsen, March. Chicago coun- 
ters “crime capital’ image to establish a reputation for culture. 


DIRECT MAIL 


The Corporate Approach to Ad Agency Advertising, Part Il, Reade Hes- 
kamp, October. Wellman Company advertising projects a favorable 
image through direct mail. 


DISASTER/ EMERGENCY 

Mother's Counters ‘All That Talk’ With Some Emergency Public Relations, 
Adrian S. Price, October. Chicago health scare involves Mother's 
Food Products. 


ECONOMICS 

The Case for Employee Economic Education, Isabelle Donahey, October. 
Programs aid management-labor relations. 

What's Happened to High School Economics? Robert A. Wagner, Novem- 
ber. Timken Roller Bearing aids teaching by personalizing film. 


EMPLOYEE RELATIONS 


The Case for Employee Economic Education, Isabelle Donahey, October. 
Programs aid | 


_ Fashion ‘Happening’ Sparks Employee Good Will, Maury Delman, Oc- 


tober. Simplicity and 
for AMF event. 

How to Produce Effective Employee Publications, Paul M. Werth, De- 
cember. A discussion of a well-rounded publication program. 


ployee involvement proved key fo success 


EXHIBITS 


Art Program Relates to Community-at-Large, William J. Ahfeld, March. 
Mead’s “Art Across America” exhibition promotes culture. 


FILMS 


How American Cement Builds a New Image. Jay Rowen, November. 
Motion picture and symposium serve as tools in creating dialogue 
on ¢ ty dev 

What's Happened to High School Economics? Robert A. Wagner, No- 
vember. Timken Roller Bearing aids teaching by personalizing film. 


FINANCIAL 


An Annual Report is a Marketable Commodity, Edward J. Gerrity, Jr. 
December. ITT offers annual report through corporate advertising. 

Annual Reporting Can Be Personalized, Patrick H. Kearns, July. Koehring 
Company has used closed-circuit television to report financial fig- 
= This year’s report contains recorded message from the presi- 
lent. 

Annual Reports Reflect Corporate Good Sense, Frank E. Hewens, April. 
What does an annual report look like, what does it contain, what 
are the trends to watch? 

Create Maximum Value from Your Annual Report, Herbert C. Rosenthal, 
November. Concentrate on style, feedback and distribution. 

Financial Public Relations in a Fast Buck Market, Richard E. Cheney, 
June. The growing emphasis on performance of institutional investors 
carries new implications for practitioners. 

“Let Me Send You an Annual Report,” Samuel A. Krasney, April. Public 
relations practitioners should acquaint themselves with specifics of 
acc g Opini set down by American Institute of Certified 
Public Accountants. 

Should Your Company Extend its Financial Program to Europe? Rainer 
Esslen, April. The major factors why U. S. corporations might consider 
European financial programs. 

Stop the Doubletalk About Financial Relations Results, Theodore H. 
Pincus, April. Financial relations practitioners should spell out scope 
and function in simple terms. 

The Tender Offer and Corporate Public Relations, Richard E. Cheney, 
February. Implications for counselor and for management. 

Timely Disclosure: The Need for Clarity, Robert W. Taft & Craig Ss. 
Thompson, April. Updating of reporting requirements and review of 
developments in past year covered. 


GOVERNMENT 


How to Talk with Government, Dan H. Fenn, Jr., November. Advice 
offered on how to prepare for effective presentations before Federal 
officials. 

Public Information in a Democratic Society, Wilbur J. Cohen, December. 
A discussion of the Federal Government's information program. 
Public Relations, Politics and Government, Samuel J. Archibald, June. 
a observations about elections and the Freedom of Information 


GRAPHIC ARTS 


Are Corporate Graphics Clarifying—or Confusing? Bruce Campbell, 
February. A discussion of problems involved in corporate design. 


HEALTH & WELFARE 

Cancer Crusade Enlists Celebrities to Deliver Positive Message, Irving |. 
Rimer, May. American Cancer Society communicates positive infor- 
mation through advertising to reduce public's fear. 

Environmental Health: Problems and Priorities, Carl Thompson, October. 
Action without words is useless. 

Public Relations for the Doctor, Rex F. Harlow, November. Community 
and county medical society can be merged with doctor's activities. 


INTERNATIONAL 

Industry Program Reinforces Government Efforts, Ernest Wittenberg, 
June. International trade promoted by Committee of American 
Steamship lines. 

Public Relations in Italy: A Progress Report, Guido de Rossi del Lion 
Nero, September. Strides made but problems must be faced by 
public relations in Italy. 

Should Your Company Extend Its Financial Program to Europe? Rainer 
Esslen, April. The major factors why U. S. corporations might con- 
sider European financial programs. 

Thirty Companies Sponsor Global Safari, Albert N. Podell, February. 
Record expedition creates publicity around the globe as group 
tests and promotes products. 


LABOR RELATIONS 


The Case for Employee Economic Education. Isabelle Donahey, October. 
Programs aid management-labor relations. 


LOBBYING 


Special Report: Federal Regulation of Lobbyists, Milton A. Smith, August. 
Provisions in Title V, Reorganization Act (S.355) discussed in detail. 


MANAGEMENT 


The Penalities of ‘Executive Isolation,’ Philip Lesly, September. Business 
is threatened with becoming the victim of its own success. 

What Management Should Expect from Public Relations, John D. deButts, 
December. Public relations professionals should be on the lookout 
for significant movement and change and reflect public's views in 
company councils. 

What Should Management Expect from Public Relations? Glen Perry, July. 
Here are several qualities every professional must have. 


MARKETING 


How to Arrange a Marketing Mix, Walter H. Kramer, May. Public Rela- 
tions is link between environment and relevant aspects of society. 


MEDIA 


Communications: Mass without Meaning, Arthur R. Murphy, Jr., May. 
Mass media are criticised for stressing technique and speed at ex- 
pense of content and accuracy. 

The Future of News Media: A Long-Range Look At. . . Business Journal- 
ism, Joseph H. Allen; Daily Journalism, E. Clifton Daniel; Electronic 
Journalism, Gordon Manning; Weekly Journalism, Osborn Elliot and 
Andrew Heiskell, January. 

Syracuse Pilot Study Reveals Views of Newsmen, Gerald N. Hoffman, 
July. Test city provides basis for national Projection on what fourth 
estate thinks about public relations pr s. 


MINORITY RELATIONS 

After The Long Hot Summer . . . Some Thoughts For A Cool Winter, 
Frank W. Wylie, November. Have some public relations prof 
allowed themselves and their clients the unjustified luxury of apathy 
in handling this country’s greatest domestic problem? 

Race Relations: A Plan To Avoid Social Disasters. D. Parke Gibson, No- 

- M t should know that employment is the number 
one Negro concern and that the Negro is waiting to be included in 
the American Dream. 

Towards a National Purpose: The War on Poverty, Sargent Shriver, Jan- 
vary. Progress in this and other allied campaigns are discussed 
with an eye to the future and the practitioner's vital role. 


PLANT TOURS 


Wives’ Tour Program Cements Corporate Relations, Joseph J. Lipper, 
July. Aerojet-General schedules tour of offices and plant for wives 
during working hours. 


POLICE 


How to Change a City’s Image, Carl W. Larsen, March. Chicago counters 
“crime capital’’ image to establish a reputation for culture. 
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POLITICS 


Public Relations, Politics and Government, Samuel J. Archibald, June. 


Some observations about elections and the Freedom of Information 
Bill. 


PRESS RELATIONS 


The Kennedys vs. “Look,” Manchester, Harper & Row, Richard S. Collins, 
April. An informal glossary of press relations techniques used in the 
“Big Book Battle.” 

Press Relations: A Policy for Involvement, Jerome K. Full, December. 
Business should involve the ‘press in its problems and difficulties. 

Syracuse Pilot Study Reveals Views of Newsmen, Gerald N. Hoffman, 


July. Test city provides basis for national projection on what fourth 
estate thinks about public relations practitioners. 

What Makes a Press Room Modern, Thomas B. Mechling, March. NAM 
provides suggestions for handling the needs of press coverage. 


PROMOTION 


Thirty Companies Sponsor Global Safari, Albert N. Podell, February. 
Record expedition creates publicity around the globe as group tests 
and promotes products. 


PRSA 


PRSA Institute: The New Language of Social Science, Albert Feldman, 
August. Socio probl are discussed with emphasis on 
how management can define its social responsibilities. 

PRSA’‘s Code: How the Practitioner and Public Are Protected, Francis K. 
Decker, March. Here’s the background on how PRSA’s Code has 
been enforced with emphasis on rules and cases. 

PRSA’s 19th National Conference Attended by 2,118, January. Javits, 
Lindsay, Udall, Schlesinger, Shriver, McLuhan appear. 

The Silver Anvil Awards: Winning Entries Summarized, June. Here is a 
complete list and synopsis of the 25 winners in PRSA‘s 23rd annual 
awards competition. 

Silver Anvil Competition Enters 23rd Year, February. PRSA’s annual 
award program is discussed and instructions given on how to 
prepare an entry. 


PUBLIC RELATIONS—General, Careers, Client/Agency, Counseling, 

Ethics, Future, Programming 

The Art of Shooting Client Trouble, Arnold Robinson, October. Don’t 
wait until problems develop. 

Client Counseling: What to Do That First Year, William Toumey, De- 
cember. Success requires professionalism and common sense. 

Dynamics of Change: How to Manage the Future, Ronald E. Rhody, June. 
This article lets reader get involved in art of prognostication, offer- 
ing aid in obtaining a usable view of a very probable tomorrow. 

How to Keep Your Company Image Well, Charles W. Schafhauser, Oc- 
tober. Discussion of what public relations isn’t. 

Is Business a Career for Bright Students? Allen H. Center, May. Mofo- 
rola came to terms with problem of -attracting students by estab- 
lishing a meaningful two-way dialogue. 

Priority and Discipline Keys to Programming, John F. Budd, Jr., Novem- 
ber. How to budget time in order to create, communicate and con- 
struct. 

PRSA’s Code: How the Practitioner and Public Are Protected, Francis K. 
Decker, March. Here’s the background on how PRSA’s code has 
been enforced with emphasis on cases. 

Tips and Tactics Explored at Trading Posts, January. Practitioners ex- 
change ideas and information on variety of topics of concern at 
PRSA Conference. 

Towards a National Purpose: The War on Poverty, Sargent Shriver, Jan- 
vary. Progress in this and other allied campaigns are discussed with 
an eye to the future and the practitioner's vital role. 

What Management Should Expect from Public Relations, John D. deButts, 
December. Public relations professionals should be on the lookout 

: for significant movement and change and reflect public’s views in 
company councils. 

What Should Management Expect from Public Relations? Glen Perry, 
July. Here are several qualities every professional must have. 


PUBLIC SERVICE 


What the Top Ten Corporations Do in the Public Interest, Sondra K. 
Gorney, November. Highlights of programs of corporations which 
can aid in community programming. 


PUBLICITY 


How to Measure Dollar Return on Product Publicity, Carl Ruff, October. 
A qualitative analysis of inquiry production. Product publicity must 
generate activity that can be evaluated in terms of return on the 
dollar spent. 


How to Organize and Staff a Business Features Program, A. N. Borno, 
February. Cost control, staffing and clerical know-how are some 
of the items examined for running an efficient operation. 


RESEARCH (see also SURVEYS) 


Behavior Patterns: On the Nature of Fear Appeals, Eugene F. Lane, 
May. This case study explores fear appeals and ter-propaganda, 

Dynamics of Change: How to Manage the Future, Ronald E. Rhody, June, 
This article lets reader get involved in art of prognostication, 
offering aid in obtaining a usable view of a very probable tomorrow, 

The Emphasis is on Corporate Reputation, Dr. Jennifer S. Macleod, 
August. Opinion Research Corporation data used to explore what 
reputation is based on and how it is measured. 

What Tasks Can Public Relations Give Computers? John G. Mapes, June, 
The uses of computers for the practitioner are explored. 

What the Top Ten Corporations Do in the Public Interest, Sondra K. 
Gorney, November. Highlights of programs of corporations which 
can aid in community programming. 


SCIENCE—BEHAVIORAL 


Applied Behavioral Science, Eugene F. Lane, July. A discussion on the 
heart of mass communications and a look at some social science 
publications. 

Applied Behavioral Science, Eugene F. Lane, September. This column 
covers the economic view of social behavior, gaze aversion and 
bargaining models. 

Behavioral Patterns: On the Nature of Fear Appeals, Eugene F. Lane, 
May. This case study explores fear appeals and counter-propag 
How to Change Attitudes, Ernest Dichter, August. The major requirement 

is intellectual pragmatism. 

The Strategy of Human Motivation, Ernest Dichter, October. Apparent 
truths are often misleading. 


SPEAKING 

How to Lose an Audience, Vincent Drayne, September. Do your listeners 
remember you and your speech? 

Why Speech Training Programs Are a Necessity, Gemma Newman, 
August. Some solutions are offered to upgrade verbal techniques. 


SPECIAL EVENTS 

Fashion ‘Happening’ Sparks Employee Good Will, Maury Delman, 
Simplicity and employee involvement proved key to success for 
AMF event. . 

SPEECH WRITING 

So Your Boss Wants a Speech, Robert C. Alberts, July. Some of the 
pitfalls in writing for top management are disclosed. 


SURVEYS (see also RESEARCH) 

The Female Practitioner Talks About Her Status, Barbara Ireton, Septem. 
ber.Survey investigates b experiences and philosophy of one 
group of practitioners. 

Public Issues: Who Cares About What, Henry L. Dursin, June. A whole 
new range of issues have replaced the more familiar ones of 
the recent past. 


TOURISM/ TRAVEL 
Modern Pied Piper Aids Tourism in Hamelin, Robert Brooks, March. 


Pied Piper recalled, combining chemicals and public relations for 
happier results this time. 


TRANSPORTATION 


How Transit Staged Its Comeback in Rhode Island, Raymond W. Caine, 
Jr., October. Extensive facelifting program revitilized bus company. 


WOMEN 


The Female Practitioner Talks About Her Status, Barbara Ireton, Septem- 
ber. Survey investigates business experiences and philosophy of one 
group of practitioners. 


WRITING 


How to Write Your First Book and Stay Saue, Burt Zollo, May. Some 
pitfalls to avoid when embarking on your first public relations book 
are discussed. 

Readability Formulas Can Aid Good Writing, Blaine K. McKee, July. 
These formulas can be an excellent guide to good public relations 
writing—as well as reading. 

Use Free Lancers to Get Your Story Told, Frederick G. Brownell, May: 
Suggestions on how public relations man and writer can work 
together for best results. 

What’s Wrong with Business Writing, Lewis H. Spence, May. How to 
eliminate and correct writing faults. 
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